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* Everything we do teaches.




«...the church doesn’t have
an educational program;

it is an educational program. ...

The parish is the curriculum
for faith formation.”

~Maria Harris

What/how are we teaching
in this practice, guideline, program
ot activity?
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e Remember our WHY.




“The definitive aim of catechesis
is to put people
not only in touch with but in communion,

in intimacy
with Jesus Christ.”

(Directory for Catechesis, #75)
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An adult faith formation
opportunity:

how was (is) it
informational,
formational,
transformational?
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H3...

* Shift from teaching to equipping

Consuming content being disciples
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Accompaniment

which calls us to “remove our sandals
before the sacred ground of the other.”

~ Pope Francis
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#5...
* Think of your audience first
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GREAT ENDEAVORS MINED & SHARED

A Best Practice: Needs Assessment (Part I)

George Bernard Shaw’s comment (in the blue box) challenges us regarding
our planning for adult faith formation. As we continue our design and shaping
of formation opportunities for our parishioners, what conversations are we
having with people in the pew
on-going and ever-changing needs?

in order to "take the measurements” of their

We are reminded continually of the nec
always “taking the measurements” from various
voices.

y of

“T'he only man
I know who
behaves sensibly
is my tailor;
he takes my

VOICES WITHIN THE BUSINESS WORLD:

measurements
i . s strategy of Design Thinking stress
ssment as always its first phase;
for instance: “Gather Inspiration: Inspire
The rest go on new thinking by discovering what people
with their old really need.”
measurements and ——
expect me
to fit them.”
“Discovery: Choose an affirmative, strategic
George Bernard Shaw topic.  Gather data.  Understand  and
empathize with unmet needs.
1/ [ WWW.CrE atwork.co Csign-

thinking-strategy-for-innovation

o The Twelve Habits of Highly Effective ICT-Enabled (Information
aod (4 icats Lechagl, L i} Loitian include:

#91 - July 2018

o “Many companies tend to focus too much on the product or service
and forget to listen to what customers are telling them.. listen to
customers and understand their needs. The best way to do this is by
listening to what they tell us. Actively seek their point of view. Ask
questions, conduct surveys, and get specific.”

o “Itis all too easy to assume what a client needs and then create a
proposal based on what you think he said rather than what he really
wanted. To successfully interact with clients, you have to listen to
what they are saying and listen between the lines to fulfill what they
really want.” (htp://smallt

10494 html

chron.com/listen-clients-needs-

VOICES WITHIN OUR FAITH COMMUNITY:

o In the book The Religions Education of Adults, McKenzie and Harton
state: “An approach of ‘corned beef and hash for everyone’ (which
is tantamount to ‘We don’t care what you need, this is what you get
because this is what we've got’) and programs based simply on what
the religious educator or pastor wants to teach are too capricious.”

o Likewise, the following imperative comes from the U.S. bishops in
QOur Hearts Were Burning within Us, #82: ective adult faith
formation ‘must begin by accepting adults where they are’ in their
Loul L L W 1 " L
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HO6 ...

Pay attention
to the specific needs of people

that come because of where they are in life
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Seasons of Adulthood

Young
Adults

20s-30s

Pay attention
to current events
to what’s happening in life around them
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EARTH DAY

APRIL 22
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Some Reminders and Realities

1- Everything teaches
2- Why?

3- Equipping

4- Rows to Circles

5- Audience first

6- Needs of seasons of life
7- The happenings around us
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